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mytaxi has officially rebranded as FREE NOW and to announce the name change, the taxi-hailing app 
unveiled the biggest OOH campaign ever seen in Ireland.

Classic OOH such as large format, 6 Sheets and transport format delivers coverage and heightened 
awareness. In addition, ambient OOH such as Building Banners, Bus Shelter wraps, and Train Station 
dominations in Heuston and Kent Station aid cut through and memorability.

Special builds were installed on preselected Golden Squares in the form of lightboxes that illuminate the 
3D ‘Hello Dublin’ text at night. A wrapped LUAS Tram side and interior domination also adds to the sense of 
occasion in the capital.

The Connolly Gallery hosts DART route locations to enhance the contextual aspect of the campaign in the 
commuter outlet – an important environment for the taxi app. While branding in the airport also targets 
travellers making their way through arrivals.

In total, the campaign consists of 37 individual formats, displaying on a vast number of panels spread 
across the country for nationwide exposure. Our Out of Home Consumer Survey indicates that two thirds of 
consumers say that posters/screens are a good way of finding out about new products/services.

The multi-design campaign plays on its rebranding history bringing amusing creative to the streets, 
contextual copy which includes location names and occasions when a taxi is essential – whether that’s 
treating the feet after hitting the shops all day or when you’re ‘Out Out’ with friends.

Louise Enright, Director of Source out of home commented on the campaign;

“The contemporary mix of classic, digital and ambient formats with contextual content is a potent 
combination for delivering a memorable campaign. We were delighted to bring our agency’s skills to bear in 
producing a highly engaging, relevant and fun campaign.”

Media: PHD   -   Creative: Rothco Accenture Interactive    -   OOH Agency: Source out of home

FREE NOW PROMOTES 
REBRAND WITH LARGEST EVER 
OOH CAMPAIGN

Pictured: Chris Collins (JCDecaux), Fiona McDonnell (Source out of home), Fiona Howard (PHD), Laura Comber (PHD) 
Roisin O’Brien (FREE NOW), Katherine Sheils, Jack Robertson, Conor Kenny (Rothco Accenture Interactive)
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Lidl introduced us to the Big Save Families in its latest advertising wave as the campaign follows five very 
different families on their savings journey. 

With the Gernons family the anchor of the Outdoor execution, a rolling figure shows how much the family has 
saved so far as they strive towards their saving goal. 

Within its launch cycle, classic and digital formats in roadside, commuter and retail environs placed the 
campaign in front of a number of key audiences for the supermarket brand. The campaign coincided with the 
launch of the TV ad to reinforce the big savings message. 

Formats of note include; A transit special in Pearse Street station featuring the newest addition to the station, 
the overhead banners. Five Bus Shelter wraps dotted arterial routes into the city. Spanning across 4 cycles, 
a LUAS Tram wrap and internal domination will be live until the end of the September.

Media: Mediaworks   -   Creative: BBDO   -   OOH Agency: Source out of home

MEET LIDL’S BIG SAVE FAMILIES



4

Heinz is celebrating 150 years of clean plates this year with a new campaign 
promoting the role Heinz plays in making food tastier through its most iconic product, 
Heinz Tomato Ketchup. 

OOH executions show single empty plates through history; from the metal dishes of 
the 1800s right the way through to the simple, undecorated plates of the modern day.
Big brand presence formats 96 Sheets and 48 Sheets were selected alongside 
Adshel and POS format Adbox in a bid to highlight the importance of Heinz in 
enjoying your meal.

HEINZ MEANZ 150 YEARS

Media: Starcom   -   Creative: Hogarth WW   -   OOH Agency: Source out of home
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Cadbury launched an Out of Home campaign to drive engagement in the final stage of its inventor 
competition. 

Cadbury’s three finalists - whose creations, Choca-latte, Simply the Zest and Raspberry Shortcake, went 
on sale in May - featured in their own campaign encouraging the public to vote for which of the three 
bars will become a permeant fixture in Cadbury’s range.  

Roscommon teenager and Choca-latte inventor Callum Clogher will compete against two other finalists 
to see whose bar will be become a permanent product for Cadbury.

Running on 48 Sheets, Adbox, Retail Digital and Digipanels, the Callum OOH executions were given 
an upweighted presence in his home county to ensure the support of locals. Voting continues at 
Cadburyinventor.com with the polls closing on July 29th. The winner will be announced in September.

CADBURY INVENTOR FINALISTS 
GO TO THE POLLS  

Media: Carat    -   Creative: VCCP     -   OOH Agency: PML

https://www.cadburyinventor.com/
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Irish locations are the focus of Bank of Ireland’s latest campaign to demonstrate its mortgage specialists 
are available anywhere, anytime - whether that’s in a local branch or its mobile mortgage managers 
coming to you. 

Creating bespoke artwork for the environment in which it is seen, an interior Luas domination and 
columns calls out Luas stops while Commuter Cards on buses and DARTS host route numbers and 
station locations. Roadside formats call out the location in which they are located while an east link 
domination gives an unmissable presence in the heavy traffic area.

The creative includes Bank of Ireland’s search term and phone number, ideal call to actions for the long 
dwell times commuter environments afford. 

BANK OF IRELAND 
STRETCHES THE COUNTRY 

Media: Carat   -   Creative: TBWA\Dublin    -   OOH Agency: PML
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SuperValu’s weekly deals are on OOH this cycle to entice audiences with their special offers. 

Across 48 Sheets and 6 Sheets nationally, the creative hosts a range of SuperValu products with price pointing 
included. 

The campaign went one step further to disrupt the senses of passers-by on Aston Quay by creating a Smelter- a 
scented Bus Shelter. The shelter disperses a fruity raspberry scent to coincide with its berries creative adding 
an immersive experience to the campaign.

Proximity targeting was a key planning tool for the campaign, with panels selected near store locations and 
Locomizer affinity groups identified to trigger consideration and action. 

Media: Starcom    -   Creative: TBWA\Dublin    -   OOH Agency: Source out of home

SUPERVALU’S SCENTED SHELTER
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Irish life recently launched a new health led app, MyLife, focused on tracking activity and health 
improvements. 

Allocated a personalised health score, users are incentivised to stick with it by generating points based on 
their health, which can be used to redeem rewards. 

Spanning across the month of July, the OOH campaign sees a large portfolio of formats used to contribute 
to the promotion of the app. Interior Luas dominations and Bus Shelter wraps provide added impact in 
the capital. 48 Sheets, roadside and commuter digital formats, T-Sides and Commuter Cards brought 
the overarching message that there’s a more rewarding way to embrace a healthier lifestyle to the streets. 
Planning was optimised by tapping into Locomizer’s health and fitness affinity group.

Media: Mediaworks   -   Creative: JWT Folk    -   OOH Agency: Source out of home

GET FIT FOR LIFE WITH IRISH LIFE
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Out With is our series that delves into the Outdoor lives of some of the country’s best known media and marketing professionals. This month, we hear from Zenith’s Deputy MD, Declan Kelly..

1. Favourite thing to do outdoors
Easy. Bringing the dog for a walk, off the leash, crushing those 10,000 steps (20,000 for Chico)

2.  Favourite place to shop - Shopping Centre/City Centre 
I’m not a natural born shopper, I find it all a bit of a slog. For that reason, my current ‘favourite’ 
place to shop is The Park, Carrickmines. Easy to get in and out of, no multi level floors to navigate, 
no parking hassles, and you can pick up 79% of all known objects of desire within 100 meters of 
your car. 

3. Favourite location for a weekend walk
Glendalough. Epic long walk there called the Spinc. It’s a 3 hour job, do it.

4. Favourite pub for a cosy drink
They do a grand pint in O’Neill’s on Pearse Street. If I’m in the area, I’ll pop in for one. It’s handy 
too as it’s close to work

5. Favourite park to visit  
Phoenix Park is a classic and I always enjoy a spin there. Always loads to see and do from a trip to 
The Zoo, Farmleigh House and giving a wave to the President. Closer to home & on my doorstep 
is Shanganagh Park in Shankill. Great spot for a walk, a scoot, a cycle or a jog. Always loads of 
sports on in there, so you can find yourself watching anything from Cricket to Soccerball and 
Hurling. 

6. Your Hidden Gem
My Hidden Gem is Newgrange. It literally was hidden for yonks before it was discovered a few 
hundred years ago. It’s older than the Pyramids and Stonehenge and it’s about an hours drive 
away. Great tour, the whole place blew my mind. Leave the kids at home to enjoy it properly. 

7. Favourite roadtrip to take 
Into the West!! Heading for the Aran Islands. There is something great about crossing the Shannon, 
tunes blasting, swinging by O’Gradys on the Pier, Barna, for a belly full of seafood, washed down 
with creamy pint before hitting the ferry to the island. I’m going, who’s with me??
 
8. Favourite OOH site/location and why
The Golden Square on Usher’s Quay. It slowly reveals itself as you come down the quays, then 
dominates the skyline and the whole stretch of road. It captures all that traffic coming from the 
city centre heading out west. I get a great buzz anytime I see one of our clients on this site more 
than any other site. 

9. Favourite sports venue  
Croke Park. A unique and special place with an atmosphere like no other. 

10. Favourite Irish beach 
Wexford has tons, but I particularly liked Carne beach. Do the beach thing, then head to The 
Lobster Pot, for something tasty to consume. Irish summer holidays at their finest!

11. Favourite location for some inspiration 
I get inspiration from watching people. The Ploughing Championship is superb for this. Everyone 
should go. Day 1 at festivals is always very inspiring, day 3 not so much. 

12. Favourite mode of transport 
I’m not a petrol head, but it has to be my car. It’s a sitting room on wheels and it goes where I 
point it. 

13. All-time favourite OOH Campaign
The Bulmers Northcider/Southcider bridge is my all time favourite. Genius.

Declan Kelly,
Deputy MD, Zenith

O U T  W I T H . . .
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JCDecaux initiate Digishelter 
Rollout
 
JCDecaux has installed its first Digishelters in Dublin at  Morehampton 
Road & Sussex Road with locations including Amiens Street, Baggot 
Street, Leeson Street, Merrion Road to follow. Digishelter locations 
have been selected to be on the busiest commuter routes reaching 
large audiences with 86-inch, 4K Ultra HD screens.  Campaign 
impact and engagement levels can be maximised through Dynamic 
capability with the ability to change messaging in real time, on 
multiple screens, enabling communication with audiences in a more 
contextualised and relevant way.

The Floodlights Turn On
 
MJ Flood Technology and Promogroup Ireland have teamed up 
to introduce a new network of digital screens across Applegreen 
service stations nationwide. Comprising 146 55-inch displays in 
124 locations. The units are positioned at the entry to each service 
station, with the indoor units positioned between the service station 
till area and foodhalls that boast high footfall figures around the clock, 
driven by anchor tenants such as Burger King, Subway and Costa 
Coffee. With evolution in the fuel servicing sector in recent years, their 
premises’ are now much more than a simple filling station. They are 
a convenient place for people to take a break and rest during long 
journeys, conduct business meetings and even catch up with friends 
in a comfortable environment. Customer experience is key, providing 
for high footfall figures, longer dwell times and repeat visits. eFlow’s 
launch campaign, planned by Mediaworks and Source out of home, 
targeted occasional M50 users with a  new Video account option.

Adtower Launches SuperValu 
DOOH Network
 
Adtower Digital Media has partnered with the Musgrave-owned 
SuperValu to launch a national network of digital advertising units in 
100 stores around the country. The new Supervalu national digital 
network, features large 55inch full-motion HD screens, situated in 
strategic entrance locations maximising audience engagements as 
shoppers begin their in-store path to purchase journey. The SuperValu 
Digitowers, which are powered by Broadsign CMS, facilitate reactive 
Dynamic contextual campaigns.

DID YOU KNOOH?
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SOCIABLE MEDIA 
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Mall Plovidv: The Door

BULGARIA: The Smarts, Bulgaria has built this 
door in the middle of the Mall Plovidv. The door has 
a small catch, only every 10th person who enters 
through the door is rewarded

Tourism North East: Live Stream 

AUSTRALIA: Tourism North East in Victoria, 
launched a unique live streaming campaign 
activation from Mt Buller ski resort to connect 
Melbourne commuters with the snow experience.

Planet OOH

Purina wants your dog to pee on this billboard

FRANCE: Purina, the Nestlé-owned pet product brand, is actually encouraging dogs to pee on its latest 
billboards in France—and there’s a good reason for it. The billboards, created by McCann Paris, are built 
with a technology to analyze the dog’s urine and detect health problems.

The technology uses pheromones to attract the dogs and get them to pee against the foot of the billboard, 
then runs a series of tests for health problems. The interactive screen will then either recommend a 
particular Purina diet, or actually recommend that their owner takes their dog to the vet for a check-up.

https://www.youtube.com/watch?v=hNIYDLjVqdU
https://www.youtube.com/watch?v=A65x-NXldwE
https://www.youtube.com/watch?v=05LOp00sclI


13

Planet OOH

Warframe: Weapon Prank

USA: What if a video game weapon worked in real life? To promote 
the free-to-play game Warframe, director Michael Krivicka brought a 
little taste of video game mayhem to New York City. Bystanders are 
asked to pose for photos with a model of the Opticor, an elaborate 
gun from the game. They’re warned not to pull the trigger — but what 
they don’t know is that a nearby police car and mailbox have been 
rigged to explode. 

Römerquelle: Recycling Challange

AUSTRIA: Water brand Römerquelle  used promoters dressed as 
Romans to encourage passers-by to recycle their used bottles. As a 
reward they received a four-digit code with which they could “buy” a 
new bottle with refreshing still water. Another way to receive a new 
bottle was to play a game in which players had to manoeuvre smaller 
pet bottles into a bigger one by moving their bodies in front of a 
screen. 

Pirinsko Ledeno: Ice Tunnel

BULGARIA: To activate the brand new Pirinsko Ledeno, filtered at 
-1C, an interactive, multi-sensory tunnel was create. At one of the 
biggest festivals in Bulgaria, within 3 days, more than 5,500 people 
encountered why Pirinsko Ledeno is so cool. 

https://www.youtube.com/watch?v=yyB0mq07zW0
https://www.youtube.com/watch?v=Ebm_gWW1Uog
https://www.youtube.com/watch?v=Qy8YzcvxIb4
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CYCLES 12 - 13 2019
TOP RECALL TOP RATED

Lidl   -   Format: Bus Shelter   -   Media: Mediaworks
Creative: BBDO   -   OOH Agency: Source out of home

Spider-Man Far From Home - Sony Pictures   -   Format: 48 Sheet   -   Media: OMD
Creative: BBDO   -   OOH Agency: Source out of home

McDonald’s Eurosaver
Format: Bus Shelter 
Media: Mediaworks   -   Creative: Leo Burnett
OOH Agency: Source out of home

Naked Juices
Format: 48 Sheet 
Media: OMD   -   Creative: Havas 
OOH Agency: Source out of home

Pepsi Max
Format: 48 Sheet 
Media: OMD   -   Creative: Havas 
OOH Agency: Source out of home

SuperValu
Format: Bus Shelter 
Media: Starcom   -   Creative: TBWA\Dublin
OOH Agency: Source out of home

1. 1.

2. 2.3. 3.



15All figures based on display value at rate card. 

1 Retail Outlets €2,120k 6 Food €1,167k

2 Soft Drinks €1,745k 7 Confectionery & Snacking €1,029k

3 Beers & Ciders €1,665k 8 Motor Trade €808k

4 QSRs €1,516k 9 Wines & Spirits €780k

5 Finance €1,265k 10 Tourism & Travel €731k

TOP CATEGORIES
JUNE 2019 CYCLES 12 – 13

€k €500k €1,000k €1,500k €2,000k

Retail Outlets

Soft Drinks

Beers & Ciders

QSRs

Finance

Food

Confectionery & Snacking

Motor Trade

Wines & Spirits

Tourism & Travel

6 Sheet & similar Large Digital Transport Other
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Last Month’s Winner:
Congratulations to Cara Millaney from Glanbia,
who won two tickets to Copper Face Jacks: The Musical.

Top of the table Ireland face the Swiss in this 
crunch tie hoping to extend their unbeaten record.

COMPETITION

UEFA European 
Qualifiers - Republic of 
Ireland v Switzerland
Thursday 5th September, 7:45pm, Aviva Stadium

Send your answers to competitions@pmlgroup.ie

b Liam McCarthy

For a chance to win a pair of matchday tickets tell us:

Who is the Republic of Ireland’s team manager?

a Mick McCarthy c Melissa McCarthy

mailto:competitions%40pmlgroup.ie?subject=Engage%20Competition


EVENT GUIDE
JULY

27-28th Bray Air Display Bray

27-28th Off The Street Food Fest Letterkenny, Donegal 

27/28th All-Ireland hurling semi-finals Croke Park 

30th - 3rd August The Bodyguard Bord Gáis Energy Theatre 

AUGUST
2nd Renault GAA World Games 2019 WIT Arena, Waterford & Croke Park, Dublin 

2nd - 4th Spraoi International Street Arts Festival Waterford 

2nd - 4th All Together Now Curraghmore Estate, Co Waterford

7th - 11th Dublin Horse Show RDS 

3rd - 4th Beatyard Dun Laoghaire Harbour

7th - 15th The Bodyguard - The Musical Bord Gáis Energy Theatre 

8th - 11th The Wine & Cheese Festival Iveagh Gardens 

10th Guinness Summer Series 2019: Ireland v Italy Aviva Stadium

10th - 11th Dublin Comic Con The Convention Centre 

10th - 11th Rock & Roll Dublin Half Marathon Fitzwilliam Square East

10th - 11th Playstival Airfield Estate 

12th - 17th Little Miss Sunshine The Musical The Olympia Theatre

14th - 16th Connemara Pony Festival Clifden, Galway

15th - 18th Big Grill Festival Herbert Park

16th Learn Inbound Marketing Conference The Mansion House, Dublin

17th - 18th Love Sensation Royal Hospital Kilmainham 

18th All-Ireland Senior Hurling Championship Croke Park, Dublin

20th - 24th Tinder A Musical Comedy The Olympia Theatre

21st Foo Fighters RDS 

23rd - 27th Rose of Tralee Tralee, Kerry

24th Wild Air Run Marlay Park

25th Ironman Dún Laoghaire, Dublin

30th -1st Electric Picnic Stradbally, Laois

SEPTEMBER
1st All-Ireland Senior Football Championship Croke Park, Dublin

7th Guinness Summer Series - Ireland V Wales Aviva Stadium

14th Mary Black The Olympia Theatre

15th TG4 Ladies All-Ireland Senior Football Championship Final Croke Park 

17th - 21st  National Ploughing Championships 2019 Ballintrane, Carlow

17th - 28th Grease The Musical Bord Gáis Energy Theatre

17th - 28th Grease The Musical Bord Gáis Energy Theatre

20th -  2nd Nov Rugby World Cup Japan 

20th - 21st Galway Culture Night Galway

22nd -25th Ariana Grande 3Arena

24th Khalid 3Arena

24th - 28th Guinness Jazz Festival Cork 

27th Bellator MMA 3Arena

The Big Grill Festival


